
The Corporate Responsibility policy of CIO Compañía de las Islas 
Occidentales is based on our mission, vision and corporate values 
and the commitments that we have publicly assumed with our 
stakeholders. The foundation pillars of our corporate responsibility 
policy are:

A. Ethical Conduct
These are the basic principles of conduct, related to the vision and mission of 
the company. 

B. Transparency and Good Governance
Good corporate governance is essential in order to maintain and enhance 
reputation in the markets, as well as with other stakeholders.

C. Behaviour towards Employees
Those who work in the company are a key group and a priority for the 
development of the business itself, an essential factor in its growth and 
progress. 

D. The Environment and Climate Change
Includes the management and control of environmental impacts for the 
preservation and maintenance of natural resources. Companies are required 
to integrate this concern into their activities and to reduce their environmental 
impact.

E. Contribution to the Community
Contribution towards sustainable human development through commitment 
and the confidence of the company towards society in general and towards the 
local community in particular, working towards improving its social capital and its 
quality of life. 

MISSION, VISION, VALUES
As a Company, we secure our corporate philosophy in the values, 
mission and vision that describe our personality, sensibilities 
and concerns; in short, they guide us and are vitally important to 
understand who we are and how we work in CIO. 

Missión:
We are a Canarian business group with a long family tradition and a clear 
international vocation, that operates in various sectors and that with the team of 
professionals on hand, offers the best service and the most innovative products, 
with the objective of constantly improving our clients expectations. 

Vision:
Consolidate our position in the sectors we lead and invest in international expansion 
whilst maintaining our seal of excellence and innovation in the products and the 
services we offer. Our Company has excelled in past decades for its vision, for which 
we have set ourselves the goal to remain pioneers in incorporating technological 
advances and in respecting the environment that surrounds us, and which we will 
continue to value. Furthermore, we want our family values to infuse our employees 
and have them feel proud of being a part of this company. 

Values:
• Family Values: The family tradition is a hallmark that has been present in our 
entire business career and in the projects which have been developed since its 
inception in 1850 by the Zamorano Tais family. Thus, this is an inherent quality of 
our brand.

• Value of the human factor: The value given to the people that comprise CIO 
and which make possible its existence acquires great relevance in the philosophy. 
The professionals who make up this company are those who, with their talent, 
dedication and effort, have made possible each of the challenges we have set. 
They are the people, individually and collectively, which enable sustainable and 
balanced growth with the environment.

• Strong customer focus: Customers are the source and engine of our entire 
activity. The commitment to them is one of the pillars on which the CIO business 
career rests. Meeting customer expectations, and even aspiring to surpass them, 
is the main objective of the professionals of CIO. In order to obtain this objective, 
we focus all our working ability, dedication and experience.

• Quality and rigor in our service: By committing to high standards of quality 
its possible to surpass our clients expectations. This is why we focuse our strengths 
in developing tools, which guarantee the highest standards of quality..

• Commitment: We work with the philosophy that a product or service that we 
offer is a promise to our clients, a promise we are committed to delivering. This 
premise is part of our identity.

• Innovation: Our vocation of leadership has led to an unequivocal commitment 
to innovation in all of the management processes, products and services. We believe 
that innovation is the way to move forward and grow our organization, thanks to the 
talent provided by a qualified team.

• Dynamism and versatility: Being committed to serving as an innovative 
company implies the daily questioning of whether what you are doing can be 
achieved in different more effective way, in order to find new solutions to the 
challenges posed to our company. This requires very dynamic and versatile 
management skills that adapt to the needs of the moment.

CORPORATE RESPONSIBILITY POLICY

COMMITMENTS 

General commitments
Are addressed to all stakeholders in general. 

1. Defining a CR policy for Compañía de las Islas Occidentales. Our first step 
is to assume that we need to have a social responsibility policy defined in our 
company.

2. Creating a CR Committee comprised of people from the different 
companies of CIO. We commit to creating a CR committee, which will ensure 
the organizational model is followed. For us, it’s another unwavering pledge which 
helps guarantee the motivation of the CR plan.  

3. All companies will define their strategy and CR action plan in line with 
CIO.  Each of our companies must have their own strategy on CR, adapted to 
their reality and sector with which to build an implementation plan in due time. 
Furthermore, this strategy will be aligned with the fundamentals and principals of 
CIO’s strategic plan on corporate social responsibility.

Commitments to our employees
Understanding the needs of our employees is critical to achieve any CR strategy. As 
seen in this report, we consider our employees the main prescribers of the company, 
if we fail to meet their expectations, it will be very difficult to be credible with other 
stakeholders. Therefore, the performance of this set of commitments acquires great 
relevance for us.  

1. Talent Management Programme in CIO. The establishment of a fluid 
dialogue channel not only enable employees to meet their needs and expectations, 
it will allow us to better manage the talent that we have and it is essential for the 
development of CIO. To do this, we will work to establish a specific program.  

2. Improving labor conciliation with specific protocols. Even though in 
CIO we have been working on the conciliation between work and life, we have 
focused on creating specific protocols to improve these procedures in order to 
achieve better levels of satisfaction.  

3. Improving labor conciliation with specific protocols. Even though in CIO we 
have been working on the conciliation between work and life, we have focused on 
creating specific protocols to improve these procedures in order to achieve better 
levels of satisfaction.  

4. Periodic analysis of the working environment and action taking. While 
it is true that this type of analysis is already built into our processes, we are aware 
that we need to improve on this: we need tools that facilitate effective performance 
monitoring in order to be able to track, correct and analyze the evolution.  

5. Analyzing and improving prevention results.  This aspect is mandatory and 
basic to our company, which is why this is a priority, especially given our desire to be 
sector leaders when it comes to Social Responsibility.

Commitments to our customers
Together with our employees, they are the main prescribers of the values of our 
company. In fact, it’s in our corporate DNA as one of our core company values. 
If their opinion is contrary to what we propose in our principles, we’re doing 
something wrong.  

1. To better understand our customers’ expectations, so we can more 
effectively satisfy their needs.  It is an essential commitment. It is our reason 
for being and it is what we work towards every day. It is prominent among our 
corporate values and, by not fulfilling it, we would be betraying the promise we 
make through our products and services.

2. Strengthening communication channels with customers. These ties will 
allow us to establish a more effective and fluid dialogue with our customers in 
order to better understand their needs and expectations, not only in reference to 
their satisfaction with the products and services we offer, but also with the social 
responsibility plan we are proposing.

Commitments to our suppliers
The assurances with our suppliers are based on allocation practices that 
seek mutual interest and transparency, and to promote among them the 
principles underlying CIO’s search of responsible behavior within our social 
and environmental surroundings. 

1. Code of conduct for suppliers. With the creation of a code of conduct, we 
ensure that our suppliers will exercise, in their business activity, respect for a 
series of fundamental principles. Principles which we comply with and we expect 
others to comply, and which have to be present between our suppliers and their 
environment, having particular importance for us employees, raw materials and 
the environment..  

2. Environmental assessment of suppliers. In the future, the result of an 
environmental assessment of our suppliers must provide a criterion for preference for 
those, which with equal conditions objectively demonstrate a higher commitment 
to the environment. CIO providers must comply with environmental legislation. The 
level of demand for our suppliers must be based on the environmental interaction 
of its activities.

Commitments to the environment
As mentioned, CIO is deeply identified with the respect for the environment. To 
minimize the impact of our activities, we assume a number of commitments to 
the environment. These start with identifying and evaluating the environmental 
aspects in each of our businesses, plan actions which will reduce potential 
impacts, provide them with resources and evaluating them, as well as working 
with suppliers who are aligned with our goals. All under the umbrella of an 
environmental policy of CIO Group, who shared our responsibility and the 
principles of sustainable development.  

1. Improving environmental management and the fight against climate 
change through the design of an environmental policy of the company. The 
definition of an environmental policy signifies your agreement to the pledges at 
the highest managerial level, explicitly expressing the intentions and actions to be 
taken with regards to the environment and in particular, the commitment to meet 
all regulatory requirements, to develop an constant improvement and to use the 
necessary resources, when it is economically viable.

2. Identification and assessment of the environmental aspects most 
relevant to each of the companies within the group. We base this point in 
the implementation of a tool that allows us to objectively identify and evaluate 
the activities, products or services that may lead to environmental impacts and 
repercussions. It is the foundation of any plan of action and a fundamental part of 
the environmental management of our company. 

3. Each of our businesses should have a plan of action and environmental 
internal audits. The action plan of each company will set the roadmap and the audit 
plan is the tool, which will allow for continuous improvement. 

4. Initiatives to mitigate environmental impacts. We will work to identify 
those initiatives of interest with whom we can collaborate and work together 
to help us mitigate our environmental impact or improve our environment, and 
extend these to the other companies in the group. 

5. Environmental assessment of suppliers.  It is important to involve 
suppliers and subcontractors in meeting our environmental requirements. As 
already mentioned, the level of demand from our suppliers must be based on the 
environmental interaction of its activities.

Commitments to the local community
Social action is implicit in our corporate culture; it has been one of the areas 
with the most history within our CSR actions. Historically, CIO has shown 
its willingness to develop its activities in socially responsible scenarios. 
Nevertheless, and being aware of the efforts made so far in the social actions 
chapter, we want to continue to improve in this endeavour, for which we have 
set the following commitments:  

1. Increase our social action projects.  We are not only committed to 
maintaining the number of initiatives developed in the field of social action, but 
we are also aspire to increase the number in the coming years.  

2. Defining policy and a social action program in line with our CR 
goals.  Planning for future social action is a vital part in our CSR strategy. Its 
relevance requires us to develop a program that describes a set of actions, with 
the managers responsible and deadlines, and which takes into account the 
circumstances the company is under.  

3. Define a program that monitors the results of the actions taken. It is 
necessary to have a procedure for monitoring and evaluation that allows us to 
make decisions that result in the improvement and optimization of the resources 
we spend on social projects.


